CDC 2.0 : Using social medial to increase the impact of CDC's science by Nall, Janice R. & National Center for Health Marketing (U.S.)
CDC 2.0: Using Social Media to Increase
the Impact of CDC’s Science
Janice R. Nall
National Center for Health Marketing
December  6, 2007

Why does CDC care about Web 2.0?
• CDC should be (must be) where people are
• Increases the dissemination and potential impact of 
CDC’s science
• Leverages unique characteristics of emerging channels
• Reaches diverse audiences
• Facilitates interactive communication and community
Our goal:  To make CDC content, tools, and services 
available when, where, and how users want them – 
to improve the health and safety of people around 
the world 







• User-generated content 
• Social bookmarking 








• Other open-sourced tools
Web 2.0 - Research








• User Generated Content
• eCards
• Demographics Database
• Crisis Communication Plan for Social Media
 
 
CDC 2.0 in action:  Email Updates
1 Click on Get email updates link on Avian Flu Page
2 Enter e-mail address (password optional)
Signed up to info. of interest 3
Shown other options4
Podcast Use
• In August of 2006, some 
12% of adult internet users 
in the U.S. said they 
previously downloaded a 
podcast so they can listen to 
it or view it at a later time.
• This is up from 7%, just a 
few months earlier.
• As of September 9, 2007, 
users downloaded or viewed 
about 450,000 CDC 
podcasts.
• CDC averages about 1000 
- 1500 downloads per day.

CDC 2.0 in action:  eCards
eCard Users
• In December 2006, eCard usage rose 15 percent 
overall to 45.1 million visitors (comScore Media 
Matrix).
• Total CDC Health-e-Cards sent 2/14/07 – 
present:  5,004
• Most popular CDC cards:
• Valentine Cards
• Flu Prevention – health professionals
• World AIDS Day
Blogs
From: The State of the Live Web, April 2007
•The Pew Internet 
Project Blogger 
Survey found that 
the U.S.  
blogosphere is 
dominated by those 
who use their blogs 
as personal journals.
•The blogging 
population is young, 
evenly split between 







From June 2006 - August 2007 
5523 subscribers thru Email Updates
CDC 2.0 in action: Blogs
Virtual World Users
•Second Life
• More than 8,670,153 residents
• 1,646,830 users logged in last 
60 days
•In the last 24 hours, US users 
spent $1,302, 907. (From: Second 
Life.com accessed August, 07, 
2007)
•Whyville
•More than 1.7 million registered.
•Each month, more than 2 million 
visits are made to Whyville.
•The average citizen spends more 
than 3 hours per month engaged 
inside Whyville.
•About 60,000 new boys and girls 
register as citizens every month.




10,000+ Whyvillians vaccinated during 
the first week
CDC 2.0 in Action:  Virtual Worlds
CDC Plans for Second Life
• Expanding space and 
developing more "in-world" 
content that matches the 
proactive CDC.gov marketing 
strategy.  
• Developing partnerships with 
local universities (SCAD, GA 
Tech, and UGA) to build out 
the space, create engaging 
experiences to draw visitors 
to the site, and conduct 
research to evaluate in-world 
vs. real world behaviors.
• Developing in-world activities 
– users want to “do” 
something in virtual 
worlds…what health activities 
can we provide?
• In Sept 2007, conducted in- 
world interview with 
Washington Post reporter.
Escape from Diab –
http://www.escapefromdiab.com/
NIH funded game created in collaboration with 
Children's Nutritional Research Center of Baylor 
College of Medicine to help prevent childhood 
obesity and Type II diabetes 
Dance Dance Revolution as 
“exer-gaming” in high schools 
http://www.youtube.com/watch?v= 
x5YROvohvvI
Northern Illinois University 
students learn principles of 
mechanical engineering by 




CDC 2.0 in action:  eGames
• Hosted eGames event in 
June to determine 
CDC’s optimal role in 
eGames
• Leading CDC’s Health- 
e-Interactive Community 
of Practice to encourage 
cross-CDC 
collaborations in games
• Developing mini-game 





• 52,167,000 unique visitors in June 2007 
• #20 ranked .com in U.S.(From: comScore Top 50 Properties 
(U.S.) June 2007, http://www.comscore.com/press/data.asp)
• Boasts an audience of 33 million Web users
• The 35+ crowd now accounts for more than 41% 




• 114,147,000 unique visitors in June 2007 
(From: comScore Top 50 Properties (U.S.) June 2007, 
http://www.comscore.com/press/data.asp
CDC 2.0 in action:  Social Networks





Establishing CDC profiles 
(presence) in MySpace, 
Daily Strength, eons, and 
sermo.
CDC 2.0 in action:  MySpace
www.myspace.com/cdc_ehealth
Widgets
• Mini-applications—also called 
“gadgets”— easily used on a desktop 
or personal page…they are constantly 
updated with whatever information 
you want.
• “The Google personal 
homepage (which uses 
widgets) is the fastest-growing 
Google product,” says Marissa 
Mayer, the company’s vice 
president of “search products 
and user experience.” “This 
market is going to be very 
large.”
Source: Newsweek, The Year of the Widget?, December 30, 2006
CDC 2.0 in action:  Widgets
CDC 2.0 in action:  Content Syndication
CDC 2.0 in action:  Online Public Engagement
Pan Flu Vaccination Prioritization Web Dialogue –
Dec 4 – 6, 2007
CDC 2.0 in action:  User-Generated/Shared Content
Establishing CDC 
central presence on 
YouTube and Flickr 
(photo-sharing site)
YouTube currently:
• Serves up more than 
30 million video views a 
day
• Receives about 35,000 
video uploads daily from 
users 
CDC 2.0 in action: User-generated Tags
More Americans Have Cell Phones than PCs
Sources – From: http://www.marketingcharts.com/direct/survey-growing-opportunities-for-mobile-advertising-790/ (study conducted 
between March 29 and April 2, 2007 among 4,123 adults (aged 18 and over). Pew Internet and American Life Project Survey 
February to March, 2007
Mobile Applications
• More than four out of five U.S. 
adults (85%) own a mobile 
phone, compared with seven in 
ten (71%) who have a landline or 
home phone.
• Disease management 
(diabetes)
• Risk communication (flu)
• Persuasive messaging (health 
reminders)
• Health promotion (diets)
• Emergency preparedness
• Personal safety
Mobile Applications for Health
CDC 2.0 in action:  World AIDS Day
• Collaboration with HBO and 
Kaiser Family Foundation to 
encourage HIV testing – as 
part of World AIDS Day efforts 
12/1/07
• Mobile Texting Campaign:
To encourage users to know 
their HIV status and to locate 
HIV testing facilities nearby
• Web banner ads, Health-e- 
Cards, and MySpace badges
• Video podcast and PSAs on 
YouTube
•With HHS, hosting a webinar 
for CDC HIV grantees
CDC 2.0 in action:  Mobile Diabetes Management
• Partnership with Georgia Tech University, 
CDC’s Diabetes Team, and CDC’s eHealth 
Division to study the use of a glucometer- 
integrated mobile phone
• Glucometer readings available on a 
collaborative Web site for discussion by the 
diabetes patient and diabetes educator 
• Preliminary study results indicate 
participants improve their ability to 
effectively reflect on diabetes management 
•Further Research: 
• Investigating social media techniques to 
further motivate diabetes management 
• Understanding potential barriers of this 
approach
CDC 2.0 in action:  AIDS Personal PSA Project
•The New Face of AIDS: A 
Mobile Media Experience 
• In one day, teams using 
mobile devices will create 
compelling video messages 
encouraging positive health 
decisions
• By end of day,  teams will 
produce one-minute New Face 
of AIDS personal PSAs that 
encourage young people to be 
tested for HIV 
• On World AIDS Day, 12/1/07, 
these AIDS PPSAs will be 
pushed to mobile phone and 
Web users 
From more information, see: http://www.nmi.uga.edu/aids_ppsa/
Sponsored by the University of Georgia, Kaiser Family foundation, Verizon, 
AIDS Research Consortium of Atlanta, Philadelphia FIGHT, CDC
CDC 2.0 in action:  Mobile Texting
Save the Date!
February 28-March 1, 2008
Stanford University, Palo Alto, California
• An exclusive gathering of experts in health, behavior change and mobile 
technology. 
• A premiere conference on how mobile text messaging can promote better 
health. 
• To Register: www.Texting4Health.org
• Questions: Adam Tolnay, atolnay@stanford.edu
Background:
In response to the tragedy at Virginia Tech, CDC’s Division of Violence Prevention 
created a short videocast for coping with stress after a traumatic event.  To leverage 
the power of social media for reaching college students and educators, NCHM 
disseminated the podcasts and links to related CDC.gov eHealth information 
through multiple new media channels.
Virginia Tech Tragedy New Media
Virginia Tech New Media:  
YouTube 
The CDC podcast “Coping 
with Stress after a Traumatic 
Event, such as a School 
Shooting” was made available 
through CDC.gov, iTunes and 
imported to YouTube.  
To date, the podcast on 
YouTube has been viewed 70 
times.
Virginia Tech New Media: Blogs
CDC podcast and web resources were 
disseminated to bloggers and posted 
as comments on 9 relevant blogs, 
including:
• CNN.com
• The Chronicle of Higher Education
• Teacher’s Magazine Blogboard
• Time.com
• NYTimes.com
Virginia Tech New Media:  Social Networks
It is estimated this profile has more than 850 friends,  the 
actual list is kept private at the request of the profile owner,
Resources were 
disseminated to two 
social network 
profiles. This profile 
posted the 
information in a blog 
to its network of 
friends.
MySpace












Webinar for Blog Writers 
eGames – Whyville 2006
Seasonal Flu New Media
Empowered as public health advocates
Engaged in learning
Virtual Worlds
20k Whyvillians Vaccinated in 6 wks; 
135k visited the CDC Flu Clinic










• Email Updates 
http://www.cdc.gov/emailupdates/
• Social Networks (My Space 
http://myspace.com/cdc_ehealth)
• Virtual Worlds (Second Life http://secondlife.com
Whyville http://www.whyville.net/smmk/nice)
CDC 2.0
• Use of graphical images - Link to CDC.gov 
http://www.cdc.gov/Other/link.html
• User-generated content sites 
You Tube http://youtube.com 
Flickr http://flickr.com




• Virtual tour of CDC.gov –
http://www.cdc.gov/vrtour.html
• New Media Campaigns –
• Seasonal Flu 2007 – 
http://www.cdc.gov/healthmarketing/ehealth_fluseason.htm
• World AIDS Day & HIV Testing –
http://www.cdc.gov/healthmarketing/ehealth_wad2007.htm
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